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Some Working Papers

Marinova, S. (1998) Parties Interaction in the Foreign Direct Investment Process in Central
and Eastern Europe: A Case Study, Working Paper 03/1998 Published by Copenhagen
Business School.

Marinov, M. and Marinova, S. (1997) Investor Motives and Strategy Adaptation: The Case of
Interbrew, Working Paper 19-1997, Copenhagen Business School.

Marinov, M. and Marinova, S. (1997) The Impact of Communist Ideological Legacy on
Culture in Central and East European Countries: Marketing Implications, Working Paper
Series 16-1997, Copenhagen Business School.

Marinov, M. and Marinova, S. (1997) Efficiency Benefits from Privatization in Eastern
Europe’ Working Paper Series 20-1997, Copenhagen Business School.

Marinov, M. and Marinova, S. (1997) Changes Caused by Privatization and Foreign Direct
Investment in Central and Eastern European Transition” Working Paper Series 18-1997,
Copenhagen Business School.

Marinov, M. and Marinova, S. (1997) Globalization in Central and Eastern Europe and Its
Management Implications, Working Paper Series 15-1997, Copenhagen Business
School.

Marinov, M. and Marinova, S. (1997) Foreign Direct Investment in Emerging Markets of
Central and Eastern Europe: Motives and Marketing Strategies, Working Paper Series
17-1997, Copenhagen Business School.

Some Unpublished Presentations at Panel Sessions and Symposia:

Keynote speech at the 13" Vaasa Conference 2015, August 26-28: Internationalisation and
Business Models of CEE SMEs.

Keynote speech at the Founding conference of AIB-CEE, Budapest, Hungary, 2014, Knowle-
based Network Ties and Internationalisation of SMEs from Emerging Economies,
Budapest, October.



Panelist at the Panel Session ‘Challenges of Big Emerging Markets’ (2001) The 10" Biennial
World Marketing Congress. Cardiff, Wales, United Kingdom June 28 - July 2, 2001.

Contributor (2001) to the Symposium on ‘Features, Needs and Trends of Management
Research in Central and Eastern Europe: How Should the Problems Be Analyzed?’
(2001) Foundation Conference of the European Academy of Management, 1ESE,
Barcelona, Spain, April 18-21, 2001.

Panelist (2000) At the Special Session on Globalization in the Context of Central and Eastern
Europe, VI World Congress of the International Council for Central and Eastern
European Studies, Tampere, Finland, July 29- August 3, 2000.

Panelist (2000) At the Special Session on Implication from the Globalization Processes in
Transition Economies, Midwest Academy of International Business Conference,
Chicago, March 1-3, 2000.

Contributor (1999) to the Special Session Marketing Experience of MNCs in Central and
Eastern Europe, The Ninth Biennial World Marketing Congress, University of Malta,
Malta, June 23-26, 1999.

Panelist (1998) At the Special Session on Internationalization in CEE, International

Conference on Globalization, The International Firm, and Emerging Economies, Celal

RESEARCH PROJECTS:
Joint Projects

» SINET (Small Business Internationalization Network) — 2012 — ongoing.

» Brazilian Danish Internationalization, Sustainability and Innovation Research Network

(BDISIRN) 2012-2013.

Attitudes towards Advertising in Bulgaria, Romania, Brazil and China, 2006 —2010.

Japanese Companies in Central and Eastern Europe, 2004 - 2006. JETRO, Japan.

Competitiveness of Companies in Transition Countries, 2000 — 2001, EU funding.

Effects of Privatization and FDI on Marketing in Central and Eastern Europe, 1995 —

1997, ACE EU.

Cross - Cultural Study on Managerial Behaviour and Communications in Bulgaria and

USA, 1995, US Department of Education.

» Market Entry Strategies of Greek Companies in Bulgaria, 1994. Greek Government
Funding.

» Comparative Study of Marketing in Hungary, Poland and Bulgaria, 1992 — 1993, ACE
EU.
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Sole Projects

» Internationalization of firms from Central and Eastern Europe, 2015 — 2016 ongoing —
Department of Business and Management, Aalborg University.

» Relationships between Foreign Investors, Host Companies and Host Governments in
the FDI Process, 2000 — 2002, EU individual grant.

» Relationships in the FDI Privatization Process in Central and Eastern Europe, 1996 -
1999. EU Commission.

» Visiting Research Fellow in Marketing, Aston Business School, Aston University, UK,
1993, TEPUS EU.

PROFESSIONAL MEMBERSHIP



» Academy of International Business

» European International Business Academy
» European Marketing Academy

» Management Development Association

CONSULTING ASSIGNMENTS

Indian Education Consultancy, India

FUMEC, Brazil

Chinese Commercial Bank on building customer relationships, China

Advantage West Midlands

Central and Eastern European companies in the process of privatization and
restructuring

Western European and North American companies investing in Central and Eastern
Europe

» Estonian Ministry of Education, Estonian Higher Education Accreditation Centre
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TEACHING AND SUPERVISION
Doctoral Courses:
PhD courses delivered for the University of Gloucestershire:
Designing and writing a Literature Review: Approaches, Stages, Structure and Critical Aspects
Qualitative Research: Data Collection and Analysis
Case study research: Multiple and Single Case Design.
UG and Master Level Courses:
University Year Courses Taught
Aalborg University 2010/2016  International Business
(BSc, MSc)  International Business in a Theoretical
and Practical Perspective
Research Methods
Export Marketing
Supervision of Internship Projects
Supervision of Semester Projects

Supervision of UG Theses
Supervision of Master’s Theses

Birmingham Business School 2000/2001 Marketing Strategy and Planning
(BSc, MSc and MBA) International Business
Global Marketing

Contemporary Issues in Marketing



Marketing Strategy

Strategic Marketing Management
Supervision of UG Theses
Supervision of Master’s Theses

Gloucestershire 2000/2001  Global Issues in Management

Business School (BSc, MSc and MBA) Strategic Management
International Business
Transnational Management
Supervision of UG Theses
Supervision of Master’s Theses

University of 1999/2000  International Marketing
Groningen Research in International Business
International Business Negotiations

Copenhagen 1997/1999  International Business Strategy
Business School International Business in Emerging
Markets

Vienna University

of Economics July 1998 International Business Strategy
International 1992/94 Marketing Management
University, Sofia Fundamentals of Marketing

Marketing of Tourism
Economics of Tourism

Institute of 1988/92 Economics of Tourism
Tourism, Bourgas Marketing of Tourism
Management of Tourism

Teaching Philosophy

My attitude to teaching is based on two fundamental building blocks, namely the need for
building ‘bridges’ between theory and practice and what I call ‘inspired’ learning. Neither of
these can be achieved without passion and enthusiasm for the subject matter taught, without
constant student centred innovation, without a strong nurturing student-faculty interaction.
While I should recognise that technical innovation has had a substantial impact on our
teaching, I prefer to use technology as a means for communication rather than as a form of
innovation in teaching. Hence, it is the methods I use and the constant enhancement of
techniques for personal involvement that are the real focus of my teaching innovation. The
Problem Based Learning (PBL) approach at Aalborg University has undoubtedly the power to
provoke student enquiry into unsolved theoretical and practical matters. Use of real-life
companies, contextual factors, cross-cultural differences, challenging propositions and
unconventional questions give my students and me greatest pleasure.



I certainly develop course outlines, written notes on some issues that students can find
difficult, case studies and a selection of readings for each module. Moreover, there are specific
explanations on module assessment with marking criteria made clear at the start of the module.
When using a sequence of presentations, I usually use a session of non-assessed presentations
when I give feedback, ask the rest of the class to give feedback and mark the presentation.
Such an approach provides better guidance on expectations. Similarly, an analysis of various
exam answers from past exam papers creates a positive attitude towards the assessment
process. This is particularly important if we wish students to learn more from the sessions in
the classroom and from independent reading.

I use various complementary types of assessment encompassing coursework of diverse nature
and written/oral exams. It is important to recognise that there are cultural differences
influencing the learning process. National approaches to learning and teaching vary; therefore,
the use of a variety of assessment methods can create a nurturing environment in which
students can demonstrate their learning abilities and strengths.

The focus of my teaching is on active, student-centred, inquiry-based learning applying
teaching methods to address the variety of individual learning styles — visual, aural, verbal,
physical, logical, social and solitary, and the cultural and system differences in teaching and
learning in a cross-cultural class environment. I encourage students to develop a holistic
framework to analyse international business and marketing issues. Such an approach nurtures
students’ ability to apply that understanding beyond the scope of any academic course.



