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urgency to buy and brand dilution. Paper presented at the annual conference of International
Textile and Apparel Association, Charlotte, NC.

Jung, S., & Jin, B. (accepted). 4 critical linkage to environmental and social sustainability: A
conceptual clarification of slow fashion. Paper presented at the annual conference of
International Textile and Apparel Association, Charlotte, NC.

Childs, M., Jin, B., & Tullar, W. L. (2014, June). The dark side of discounting: What moves
urgency to buy and brand dilution. Paper presented at the annual conference of International
Business Research, Toronto, Canada. (This paper won the Best Paper Award.)

Childs, M., & Jin, B. (2014, March). The effects of product scarcity on purchase intentions: The
influence of cultural dimensions. Paper presented at the annual conference of American
Collegiate Retailing Association, Dallas, TX.

Jin, B., & Jung, S. (2013, October). The role of social networks and global mindset of
decision makers in SME firm internationalization. Paper presented at the annual
conference of International Textile and Apparel Association, New Orleans, LA.

Son, J., & Jin, B. (2013, October). A comprehensive understanding toward perceived price
and willingness to purchase. Paper presented at the annual conference of International
Textile and Apparel Association, New Orleans, LA.

Son, J., & Jin, B. (2013, October). Identifying factors related to luxury brands’
international market selection. Paper presented at the annual conference of International
Textile and Apparel Association, New Orleans, LA.

Cho, H. J., & Jin, B. (2013, October). What explains small- and medium-sized apparel retailers’
international market involvement? An application of the Uppsala model. Paper presented
at the annual conference of International Textile and Apparel Association, New Orleans, LA.

Ko, S., & Jin, B. (2013, October). Predictors of purchase intention toward green apparel
products: A cross-cultural investigation in the U.S. and China. Paper presented at the annual
conference of International Textile and Apparel Association, New Orleans, LA.

(This paper won the Paper of Distinction Award.)

Woo, H., & Jin, B. (2013, October). Apparel brands’ corporate social responsibility:
Influence of consumers’ cultural values and impact on brand loyalty. Paper
presented at the annual conference of International Textile and Apparel Association, New
Orleans, LA.



84. Childs, M., & Jin, B. (2013, October). Are scarcity messages still effective? An
experimental comparison with brand prominence and some moderating effects.
Paper presented at the annual conference of International Textile and Apparel Association,
New Orleans, LA.

83. Jung, S., & Jin, B. (2013, May). Time to be slow? Slow movement in apparel business. Paper
presented at the annual conference of Academy of Marketing Science, Monterey Bay,
California.

82. Childs, M., & Jin, B. (2013, March). U.S. Retailer internationalization. Paper presented at the
annual conference of American Collegiate Retail Association, Nashville, TN.

81. Woo, H. & Jin, B. (2012, November). Corporate social responsibility communications of global
apparel firms: The web site analysis of U.S., European, and Asian firms. Paper presented at
the annual conference of International Textile and Apparel Association, Honolulu, HI
(KSCT)

80. Jin, B. & Jung, S. (2012, November). Small business internationalization: What hinders and
how we can help? Paper presented at the annual conference of International Textile and
Apparel Association, Honolulu, HI. (KSCT)

79.Jung, S. & Jin, B. (2012, November). Distinctive pattern of internationalization between
apparel and information technology industry: Uppsala model approach. Paper presented at
the annual conference of International Textile and Apparel Association, Honolulu, HI.

78. Son, J., & Jin, B. (2012, November).). The price of Levi's jeans across countries: Why and how
they are different? Paper presented at the annual conference of International Textile and
Apparel Association, Honolulu, HI.

77. Cho, H. J., & Jin, B. (2012, November).). An application of Uppsala model to
internationalization of U.S. fashion companies: The cases of Tiffany & Co. and Polo Ralph Lauren
in Japan. Paper presented at the annual conference of International Textile and Apparel
Association, Honolulu, HI.

76. Kim, S.Y., Koh, A-E., & Jin, B. (2012, November). Why and how luxury consumers complain?
A grounded approach. Paper presented at the annual conference of International Textile and
Apparel Association, Honolulu, HI.

75. Childs, M., & Jin, B. (2012, May). Internationalization patterns of fast fashion retailers: Does
it follow Uppsala model? Paper presented at the annual conference of Academy of Marketing
Science, New Orleans, LA.

74. Kang, J.H., & Jin, B. (2012, May). Positive consumption emotion to purchase intention:
Cross-cultural evidence from China and India. Paper presented at the annual conference of
Academy of Marketing Science , New Orleans, LA.

73.Jin, B., & Padmanabhan. P. (2011, November). Evolution patterns of apparel brands in
developing countries: Propositions from the cases of Korea and Indian apparel industry. Paper
presented at the annual conference of International Textile and Apparel Association, Philadelphia,
PA. (This paper was selected as the Paper of Distinction Award in the International track).

72. Cho, H. J., Kananukul, C., & Jin, B. (2011, November). 4 Comparison of global competitive
advantage of U.S. and Italy textile and apparel industries: Application of generalized double



diamond model. Paper presented at the annual conference of International Textile and Apparel
Association, Philadelphia, PA.

71.Bennur, S., & Jin, B. (2011, November). The mediating role of brand trust and affect in brand
loyalty formation: A cross-cultural examination of U.S. and India. Paper presented at the annual
conference of International Textile and Apparel Association, Philadelphia, PA.

70.Jin, B., & Bennur, S. (2011, November). Does the importance of apparel product attributes
differ by country? Testing Kano's theory in four countries. Paper presented at the annual
conference of International Textile and Apparel Association, Philadelphia, PA.

69.Chang, H-J., Cho, H. J., Frank, P., & Jin. B. (2011, November). Is game theory applicable in
apparel and retail research? Yes! Paper presented at the annual conference of International Textile
and Apparel Association, Philadelphia, PA.

68. Jin, B., & Kang, J. H. (2011, July). Globalization and its impact on personal value and
foreign brand purchase: cross-cultural evidence from China and India. Paper presented at the
World Marketing Congress, Reims, France.

67.Jin, B., Gavin, M., & Kang, J. H. (2010, October). Similarities and differences in forming
purchase intention toward a U.S. apparel brand: A comparison of Chinese and Indian consumers.
Paper presented at the annual conference of International Textile and Apparel Association, Quebec,
Montreal, Canada. (This paper was selected as the Paper of Distinction.)

66.Cho, H.J., Jin, B., & Watchravesringkan, K. (2010, October). Materialism and its Implications
for Global Luxury Brands: A Comparison among the U.S. and Three Asian Countries. Paper
presented at the annual conference of International Textile and Apparel Association, Quebec,
Montreal, Canada.

65.Son, J., & Jin, B. (2010, October). The impact of face saving and materialism on consumers’
desire for uniqueness: A cross-cultural comparison among three Asian countries. Paper
presented at the annual conference of International Textile and Apparel Association, Quebec,
Montreal, Canada.

64.Jin, B., Ramkumar, B., & Bennur, S. (2010, June). Curriculum internationalization focusing on
India: Pre- and post assessment of student learning. Paper presented at the spring
conference of American Collegiate Retailing Association, Orlando, FL.

63.Chang, H.J., Gupta, M., Matthews, D. & Jin, B. (2010, June). How fast fashion is winning the
retail race: Suggestions for mass fashion retailers from operational and
internationalization perspectives. Paper presented at the spring conference of American
Collegiate Retailing Association, Orlando, FL.

62.Bennur, S., & Jin, B. (2010, June). Achieving consumer satisfaction through store attributes: An
application of Kano's model and the Quality Function Deployment approach in the context of
apparel retail stores. Paper presented at the spring conference of American Collegiate Retailing
Association, Orlando, FL.

61.Kang, J. H., & Jin, B. (2009, November). How does the positive emotion elicitation process
affect purchase intention of a foreign apparel brand in the Indian market? Paper presented at the
Society of Asian Retailing and Distribution (SARD) workshop, Seoul, Korea.

60.Bennur, S., & Jin, B. (2009, November). From apparel product attributes to brand loyalty: A
proposed framework using Kanos theory. Paper presented at the annual conference of



International Textile and Apparel Association, Bellevue, WA.

59.Ryu, J. & Jin, B. (2009, November). Idiocentric and allocentric consumers’ luxury brand
purchase motivations: A research proposition. Paper presented at the annual conference of
International Textile and Apparel Association, Bellevue, WA.

58.Simpson, J., Ryu, J.S., & Jin, B. (2009, October). Lessons for future global retailing:
Internationalization failures and achieving a global mindset. The Triennial AMS/ACRA
Conference, New Orleans, LA.

57.Cho, H.J., Jin, B., & Cho, H. (2009, May). Is the Chinese market homogenous? An examination
of three Chinese cities by socio-cultural factors. Paper presented at the spring conference
of American Collegiate Retailing Association, Las Vegas, NV.

56.Hwang, J., Chung, J-E., & Jin, B. (2009, May). The moderating influence of environmental
volatility on channel relationships in a collectivist culture: evidence from retail buyer-supplier
relationships in South Korea. Paper presented at the spring conference of American Collegiate
Retailing Association, Las Vegas, NV.

55.Cho, H. J., & Jin, B. (2009, March). Factors related to the acceptance of private brands in U.K.
and Japanese retail markets. Paper presented at the annual conference of Oklahoma Association
of Family and Consumer Sciences, Stillwater, OK.

54 Jin, B., & Son, J. (2009, January). Indian consumers: Are they the same across regions? Paper
presented at the winter conference of American Collegiate Retailing Association, New
York, NY.

53.Jin, B., & Kang, J. H. (2008, November). Purchase intentions of Chinese consumers toward a
U.S.apparel brand: A test of composite behavioral intention model. Paper presented at the annual
conference of International Textile and Apparel Association, Schaumburg, IL.

(This paper was nominated for the Best Paper award in the T&A Industries/
International track.)

52.Kang, J. H., & Jin, B. (2008. November). The positive emotion elicitation process of Chinese
consumers toward a U.S. apparel brand: A cognitive appraisal perspective. Paper presented at
the annual conference of International Textile and Apparel Association, Schaumburg, IL.

51.Son, J., Jin, B., & George, B. (2008, November). Indian consumer purchase behavior of foreign
brand jeans: A test of an integrated behavioral intention model. Paper presented at the annual
conference of International Textile and Apparel Association, Schaumburg, IL.

50.Ryu, J. S., & Jin, B. (2008, November). Consumer s attitude and purchase intention toward the
extended clothing brand: A proposed research framework. Paper presented at the annual
conference of International Textile and Apparel Association, Schaumburg, IL.

49.Ko, S. B., & Jin, B. (2008, November). Consumers’ intention to use online apparel
customization system: A proposed composite model. Paper presented at the annual conference of
International Textile and Apparel Association, Schaumburg, IL.

48.Hwang, J., Chung, J-E., & Jin, B. (2008, November). The effects of retailer market orientation
and supplier market intelligence In building retailer long-term orientation. Paper presented at
the annual conference of International Textile and Apparel Association, Schaumburg, IL.

47.Kang, J. H., & Jin, B. (2008, October). Korean college students’ purchase intention toward



foreign brand jeans: A test of the integrative behavioral intention model. Paper presented
at the fall conference of the Korean Society of Clothing and Textiles, Seoul, Korea.

46.Jin, B., Yu, H., & Kang, J. H. (2008, September). Traditional values and contemporary business
practices in China: Implications for multinational companies. Paper presented at the
International Marketing Forum, Beijing, China.

45.Jin, B., Park, J. Y., & Ryu, J.S. (2008, May). Comparison of Chinese and Indian consumers’
evaluative criteria toward denim jeans: A conjoint analysis. Paper presented at the spring
conference of American Collegiate Retailing Association, Durango, CO.

44 Jin, B., Park, J. Y., Kim, H.-S., & Ko, S.B. (2008, May). From online community participation
to loyalty toward the hosting firm: Examining the mediating and crossover effects of trust and
satisfaction. Paper presented at the spring conference of American Collegiate Retailing
Association, Durango, CO.

43.Chung, J-E., Huang, Y., Jin, B., & Sternquist, B. (2008, May). The impact of market orientation
on Chinese retailers’ channel relationships. Paper presented at the spring conference of American
Collegiate Retailing Association, Durango, CO.

42.Urubalil, U., & Jin, B. (2007, November). Antecedents and consequences of flow state in virtual
communities hosted by companies. Paper presented at the annual conference of International
Textile and Apparel Association, Los Angeles, CA.

41.Jin, B., Swinney, J., Cao, H., Muske, G., Nam, J., & Kang, J.H. (2007, November). Doing
business with China: Curriculum internationalization through infusion method. Paper presented
at the annual conference of International Textile and Apparel Association, Los Angeles, CA.(This
paper was nominated for the Best Paper award in the T&A Industries/ International track.)

40. Jin, B., & Kang, J. H. (2007, November). Face or subjective norm? Chinese college students’
purchase behaviors toward foreign brand jeans. Paper presented at the annual conference of
International Textile and Apparel Association, Los Angeles, CA.

(This paper was selected as the Best Paper award in the T&A Industries/
International track.)

39.Kang, J.H., & Jin, B. (2007, November). Chinese consumers’ purchase decision on foreign
apparel products: A framework based on cognitive appraisal theory. Paper presented at the annual
conference of International Textile and Apparel Association, Los Angeles, CA.

38.Chung, J.-E., & Jin, B. (2007, April). The influence of cultural characteristics on channel
relationships: A model of yeon-go, environmental volatility, trust, and opportunism in Korean
retailer-supplier relationships. Paper presented at the spring conference of American Collegiate
Retailing Association, Chicago, IL.

37.Kang, J. H. & Jin, B. (2007, March). Ambivalent or equivalent? Chinese view on Western
business practice in a transition period. Paper presented at the annual conference of Association
for Oklahoma Family & Consumer Sciences, Tulsa, OK.

36.Jin, B., Park, J. Y., & Kim, H.-S. (2007, March). Antecedents of affective and calculative
commitment to online communities: A social exchange perspective. Paper Presented at
the annual meeting of Association of Collegiate Marketing Educators/Federation of
Business Disciplines, San Diego, CA.

35.Jin, B., Lee, Y-K, & Kwon, S.U. (2006, November). Dimensions of experiential value: Is it same



across retail channels? Paper presented at the Fall International Conference of Korean Academy
of Marketing Science, Cheju, Korea.

34.Ahn, K-H., Akkurt, C., & Jin, B. (2006, June). Multidisciplinary theoretical framework in
experiential retailing and taxonomy of atmospherics. Paper presented at the European Association
for Education and Research in Commercial Distribution Conference, London, UK.

33.Jin, B., Muske, G., Farr, C., Branson, D., & Kang, J. H. (2006, May). Key success factors for
doing business with China. Paper presented at the Hawaii International Conference on
Social Sciences.

32Jin, B, Yu, H., Muske, G., Farr, C., Branson, D., Kang, J. H., & Li, Y. (2006, May). Innovative
instructions for enhancing college students’ understanding in doing business with China. Paper
presented at the Hawaii International Conference on Social Sciences.

31.Strickler, S., Hegland, J., Jin, B., Hellegard, K., Kotsiopulos, A., LeHew, M., Lyons, N.,
Manikowske, L., & Meyer, D. (2006, April). Creating an online merchandising master's: A
development story. Paper presented at the spring conference of American Collegiate Retailing
Association, Fayetteville/Bentonville, AR.

30.Jin, B, Park, J. Y., & Kim, J. (2006, April). Cross cultural examination of the relationships
among reputation, e-satisfaction, e-trust and e-loyalty. Paper presented at the spring conference
of American Collegiate Retailing Association, Fayetteville/Bentonville, AR.

29.Park, J. Y. & Jin, B. (2006, April). Hierarchical dimensions of online merchandising, Paper
presented at the spring conference of American Collegiate Retailing Association,
Fayetteville/Bentonville, AR.

28.Kim, H.-S., Park, J. Y. & Jin, B. (2006, April). Dimensions of online community attributes:
Examination of online communities hosted by companies. Paper presented at the spring
conference of American Collegiate Retailing Association, Fayetteville/Bentonville, AR.

27.Kim, J., & Jin, B. (2005, November). An integrative model of e-loyalty development process:
The role of etail quality, e-satisfaction, and e-trust. Paper presented at the annual conference of
International Textile and Apparel Association, Alexandria, VA/Washington, D.C. (This paper
was selected as “the Best Master’s Research Paper Award”.)

26. Jin, B., Kang, J. H., & Park, J. Y. (2005, November). Antecedents and outcomes of global
sourcing and information technology. Paper presented at the annual conference of International
Textile and Apparel Association, Alexandria, VA/Washington, D.C.

25.Jin, B., & Park, J. Y. (2005, September). The moderating effect of online purchase experiences
on the evaluation of online store attributes and the subsequent impact on market response
outcomes. Paper presented at the annual conference of Association for Consumer
Research. San Antonio, TX.

24 Jin, B. & Kim, J. (2005, January). Profiles of Korean multichannel versus pure online shoppers.
Paper presented at the winter conference of American Collegiate Retailing Association, New York,
NY.

23.Jin, B. (2004, November). Performance implications of information technology implementation:
The moderating effect of firm size. Paper presented at the annual conference of International
Textile and Apparel Association, Portland, OR.



22.Jin, B., & Farr, C. (2004, November). The differences in perception of benefits and challenges of
global sourcing by characteristics of US apparel manufacturers. Paper presented at the annual
conference of International Textile and Apparel Association, Portland, OR.

21.Kang, J. H., & Jin, B. (2004, November). Determinants of the born global firms’ growth in
apparel industry. Paper presented at the annual conference of International Textile and
Apparel Association, Portland, OR.

20.Yu, H., & Jin, B. (2004, November). Practitioners’ perspectives on enhancing international
dimensions in apparel and merchandising curriculum. Paper presented at the annual conference
of International Textile and Apparel Association, Portland, OR.

19.Nam, J., Branson, D., Ashdown, S., Cao, H., & Jin, B. (2004, November). Fit analysis of liquid
cooled vest prototypes using 3d body scanner. Paper presented at the annual conference of
International Textile and Apparel Association, Portland, OR.

18.Chung, J.-E., Jin, B., & Sternquist, B. (2004, July). the influence of market orientation on
channel relationships: Evidence from Korean department store context. Paper presented at the
annual conference of American Collegiate Retailing Association, FL.

17.Jin, B., & Moon, H-C. (2004, January). The diamond approach to the competitiveness of Korea's
apparel industry: Michael Porter and beyond. Paper presented at the annual conference of
International Business & Economy, San Francisco, CA.

16.Jin, B. (2003, November). Global sourcing versus domestic sourcing: implementation of
technology, competitive advantage, and performance. Paper presented at the annual conference of
International Textile and Apparel Association, Savannah, GA.

15.Kim, H-S., & Jin, B. (2003, November). Virtual communities hosted by online retailers:
Implications for apparel stores. Paper presented at the annual conference of International Textile and
Apparel Association, Savannah, GA.

14.Muske, G.., Jin, B., & Yu, H. (2003, November). Demonstrating visual merchandising to rural
retailers: Engaging students as instructors. Paper presented at the annual conference of
International Textile and Apparel Association, Savannah, GA.

13.Sternquist, B., Byun, S-E., & Jin, B. (2003, July). The dimensions of price: A cross-cultural
comparison of Asian consumers. 12" International Conference on Research in Distributive Trades,
Paris, France. (This paper was selected as “the Best Research Paper”.)

12.Jin, B. (2002, August). Apparel industries in newly industrialized countries: Competitive
advantage, challenges, and implications. Paper presented at the annual conference of International
Textile and Apparel Association, New York, NY.

11.Jin, B., & Kim, J. O. (2001, June). Korean discount shoppers’ shopping motivation, and their
evaluation on store attributes and shopping outcomes. Paper presented at the joint world
conference of Korean Society of Clothing and Textiles/ International Textile and Apparel
Association, Seoul, Korea.

10.Hong, B. S., & Jin, B. (2001, June). Consumer susceptibility to apparel salesperson influence:
Scale development, related variables, and implications for apparel selling. Paper presented at the
joint world conference of Korean Society of Clothing and Textiles/ International Textile and



Apparel Association, Seoul, Korea.

9.Choe, Y. S., Koh, A., & Jin, B. (2001, June). An exploratory analysis on Korean apparel
manufacturer s before-and on-season merchandising activities to maximize merchandising
hit ratio. Paper presented at the joint world conference of Korean Society of Clothing and
Textiles/ International Textile and Apparel Association, Seoul, Korea.

8.Kim, J.O., & Jin, B. (2001, March). The mediating role of excitement in customer satisfaction
and repatronage intention of discount store shoppers in Korea. Paper presented at the annual
conference of American Collegiate Retailing Association, Birmingham, Alabama. (This paper was
selected as “the Best Retail Research Paper” by the International Council of Shopping
Centers.)

7. Kim, S., & Jin, B. (2001, March). Validating the retail service quality scale for U.S. and Korean
customers of discount stores. Annual conference of American Collegiate Retailing Association,
Birmingham, Alabama.

6. Kim, J. O., & Jin, B. (2000, November). Korean consumers’ perception on discount stores and
consumer characteristics. Paper presented at the annual conference of International
Textile and Apparel Association, Cincinnati, Ohio.

5.Kim, S., & Jin, B. (2000, October). An evaluation of the retail service quality scale for U.S. and
Korean customers of discount stores. Paper presented at the annual conference of Association for
Consumer Research, Salt Lake City, Utah.

4 Jin, B., & Sternquist, B. (1999, March). Shopping is truly a joy - Cross cultural considerations of
hedonic shopping values and price cues. Paper presented at the annual conference of American
Collegiate Retailing Association, Tucson, Arizona. (This paper was nominated for the Best
Retail Research Paper by International Council of Shopping Centers.)

3.Jin, B., Kim, S., Alswailem, A., & Sternquist, B. (1998, November). Saudi Arabian and South
Korean consumers: Is price a multidimensional cue? Paper presented at the annual
conference of International Textile and Apparel Association, Dallas, Texas.

2.Jin, B., & Koh, A. (1995, November). 4 study on the dimensions of clothing brand loyalty. Paper
presented at the annual conference of International Textile and Apparel Association, Pasadena,
California.

1.Jin, B., & Koh, A. (1995, October). 4 formation model of clothing brand loyalty. Paper presented
at the annual conference of Korean Society of Clothing and Textile Association, Seoul, Korea.

Invited Presentation

Jin, B. (2014, October 6). Globalization Strategies for Fashion Firms from Newly Industrialized
Countries. 50" anniversary academic workshop, College of Human Ecology, Yonsei
University, Seoul, Korea.

Jin, B. (2014, July 3). Writing Academic Papers/Abstracts in English. Seoul National University,
Seoul, Korea.

Jin, B. (2014, June 13). SME Internationalization. Yonsei University, Seoul, Korea.

Jin, B. (2014, June 11). Fast Fashion, Slow Fashion & Sustainable Development,



SungKyunKwan University. Seoul, Korea.
Jin, B. (2013, July 1). Why Fast Fashion? Korean Merchandise Forum, Seoul, Korea

Jin, B. (2013, June 11). Business Model Innovation and Consumption Culture. Yonsei University,
Seoul, Korea.

Jin, B. (2012, April). Internationalization to Emerging Markets: What, Why and How. Korean
Society of Clothing and Textiles, Seoul, Korea (Invited as Keynote speaker).

Jin, B. (2011, March). Fast fashion business model: What can we learn from them? Yonsei
University, Seoul, Korea.

Jin, B. (2009, June). International apparel merchandising: Needs and selected research
frameworks. The Beijing Institute of Fashion Technology, Beijing, China.

Jin, B. (2009, June). Selected frameworks for cross-cultural research. Seoul National University,
Seoul, Korea.

Jin, B. (2009, June). Needs for International apparel merchandising. Yonsei University, Seoul,
Korea.

Jin, B. (2009, February). The U.S. apparel industry in the global economy: Current status and
preparation for future. University of North Carolina, Greensboro, NC.

Jin, B. (2008, June). Cross-cultural consumer behavior research: Frameworks and applications.
Fashion Marketing Workshop, Korean Society of Clothing and Textile Association, Seoul, Korea.

Jin, B. (2008, June). How can Korean apparel industry achieve national competitiveness? An
analysis utilizing Porter’s model. Yonsei University, Seoul, Korea.

Jin, B. (2008, June). National competitiveness in apparel industry: Suggestions to Korean apparel
industry. Chung-Ang University, Seoul, Korea.

Jin, B., & Johnson, C. (2006, February). Enhancing Oklahoma Academic and Small Business
Community Competitiveness for Doing Business with China. Agricultural Research and Education
Serving the Nation (A University Science and Education Exhibition on Capital Hill). National
Association of State Universities and Land-Grant Colleges. Washington, D.C.

Jin, B. (2005, June). Environmental sustainability: Implication to design and merchandising.
Yonsei University, Seoul, Korea.

Jin, B. (2004, July). LOHAS consumers and its implication to Korean retail industry. Seventh
Distribution and Logistics Committee Meeting, Korea Chamber of Commerce and Industry, Seoul,
Korea.

Jin, B. (2003, July). Recent trends in U.S. retail industry. Third Distribution and Logistics
Committee Meeting, Korea Chamber of Commerce and Industry, Seoul, Korea.

Jin, B. (2001, June). Global sourcing in apparel industry. Joint World Conference of Korean
Society of Clothing and Textiles/ International Textile and Apparel Association, Seoul,
Korea.



Workshop to Business Communities

Jin, B. (2013, June 20). Strategies Promoting Cultural Products in Jeju Island to Global Markets,
Workshop presented to a conference hosted by Jeju Tourism Culture Industry
Promotion Agency, Jeju, Korea. (Invited as a keynote speaker)

Jin, B. (2013, March 29). Promotion, PR Strategies and Effective Visual Presentation. Workshop
presented to a group of minority farmers, Elizabeth City, North Carolina.

Jin, B. (2013, March 15). Marketing Planning and Strategies. Workshop presented to a group of
minority farmers, Elizabeth City, North Carolina

Jin, B. (2012, January 30). The administration of federal-level research projects at government
agency and university levels. Workshop presented to a group of R&D overseas study
participants from Chung Nam University, South Korea, organized by Bryan School of
Business & Economics, The University of North Carolina at Greensboro.

Jin, B. (2011, December 14). Basics of merchandise presentation, Sth Annual Cooperative
Development Conference, Wilmington, NC, organized by Leonard C. Cooper Jr. International
Trade Center, North Carolina A&T State University with partial funding by USDA Rural
Development.

Jin, B. (2006, June 26). Doing Business with China, Tulsa, OK
(sponsored by the Oklahoma Department of Commerce).

Jin, B. (2006, June 27). Doing Business with China, Oklahoma City, OK
(sponsored by the Oklahoma State Chamber).

Other Presentation and Exhibition

Jin, B., Ha-Brookshire, J., Park, H., Kim, J., Kim, H-Y, & Ha, Y. (2012, April). Preparing
Academic Positions and Studying Abroad. Special Panel Discussion Session at the Annual
Conference of Korean Society of Clothing and Textiles, Seoul, Korea (Session Chair)

Jin, B., Hodges, N., Karpova, E., & Watchravesringkan, K. (2011, November). Emerging Global
Markets: What Next?: Implications for Teaching and Learning, Special Panel Discussion Session

at the Annual Conference of International Textile and Apparel Association, Alexandria,
Philadelphia, PA. (Session Chair)

Hegland, J., Hellegard, K., Jin, B., Kotsiopulos, A., LeHew, M., Manikowske, L., Meyer, D., Lyons,
N., Strickler, S., (2005, November)*. Distance Master’s Program in Merchandising: A Faculty
Collaboration of the Great Plains Interactive Distance Education Alliance (Great Plains IDEA),
Special Panel Discussion Session at the Annual Conference of International Textile and Apparel
Association, Alexandria, VA/Washington, D.C.
(Co-Chaired the session with J. Hegland)
*The presenters were listed by alphabetical order.

OTHER SCHOLARY WORK

Jin, B. (2013). Marketing Planning and Strategies. Original training module developed for
minority farmers, Rural Business Enterprise grant, USDA project.



Jin, B. (2013). Promotion, PR Strategies and Effective Visual Presentation. Original training
module developed for minority farmers, Rural Business Enterprise grant, USDA project.

Jin, B. (2013). Creating Synergies Utilizing Online and Offline Marketing. Original training
module developed for minority farmers, Rural Business Enterprise grant, USDA project.

Jin, B. (2008). Retail Industry in India. Original CD developed for classroom instruction and
training business professionals. USDA project, Stillwater, OK: Department of Design, Housing
and Merchandising, Oklahoma State University.

Jin, B. (2008). Doing Business with India. Original CD developed for classroom
instruction and training business professionals. USDA project, Stillwater, OK: Department of
Design, Housing and Merchandising, Oklahoma State University.

Jin, B. (2006). Retail Industry in China. Original video developed for classroom instruction and
training business professionals. BIE project, Stillwater, OK: Department of Design, Housing and
Merchandising, Oklahoma State University.

Jin, B. & Yu, H. (2006). Doing Business with China. Original CD developed for classroom
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